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Abstract

This study examines the influence of mass media on the career choices of high school
students from Brasov County, Romania, with a focus on their underlying motivational
factors. Employing a quantitative design, it draws on data from a standardized question-
naire completed by 1314 students from local high schools. Descriptive and inferential
statistical methods were used in the analysis. While some students identify mass media
as a key source of career guidance, documentaries and career fairs are more frequently
cited as trusted sources. Students’ perceptions of mass media are ambivalent: 55.1% see
it as manipulative, while 41.7% and 24.7% acknowledge its informative and educational
roles. Personal motivation emerges as the most significant influence, with 64.8% guided
by individual talents and abilities, compared to a lower influence from family or media
role models. Correlational analysis highlights the importance of personal development,
creativity, and collaboration in career motivation. This study suggests that mass media
indirectly shapes students’ aspirations by reinforcing values like social recognition, mobil-
ity, and identity. Finally, it reveals a strong link between career interest and expectations
for respectful, stable, and growth-oriented work environments, pointing to a pragmatic
orientation toward professional sustainability.

Keywords: career choice; high school students; mass media; professional motivation

1. Introduction
1.1. The Theoretical Bases of Career Decision-Making

The aim of the present study is to construct a nuanced framework for understanding
adolescent career decision-making. To this end, the study synthesizes motivational psychol-
ogy, sociocultural theory, and media influence. The investigation is based on the hypothesis
that career choice is the result of a dynamic interaction between internal vectors (values,
interests, and aspirations) and external vectors (cultural pressures, media influences, pro-
moted success models, and the educational system) (Dumulescu et al., 2020). Some authors
subscribe to this, reinforcing the notion that career success is down to a mix of intrinsic
(e.g., self-confidence, motivation, introspection) and extrinsic factors (e.g., familial support,
organizational culture). But it is important to remember that career development is a
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continuous, lifelong process influenced by an individual’s self-concept in their job (Sclifos,
2023). Social stereotypes and cultural biases can distort perceptions of certain professions,
narrowing the range of professional options (McMahon & Arthur, 2018). This is supported
by theories such as the expectancy-value model (Eccles, 2009) and social cognitive career
theory (Lent et al., 2002), which state that self-efficacy perception and the value attributed
to a profession determine the level of commitment young people have towards certain
educational and professional paths.

Self-Determination Theory (SDT) explains how meeting three basic psychological
needs (autonomy, competence, and relatedness) fosters intrinsic motivation and personal
development. SDT helps clarify why, in the context of career decision-making, young
people are more likely to commit to career paths that align with their internal values
and sense of self, rather than those imposed externally (Dunn, 2022). Cultivation theory
also highlights the long-term impact of media exposure on individuals’ beliefs, attitudes,
and expectations. Applied to career choice, this theory suggests that social media and
influencers can shape how adolescents view success, professional norms and gender roles
(Mosharafa, 2015).

1.2. The Influence of Mass Media and Digital Culture on Career Choices

Young people’s decision-making can be understood through the lens of three models
(Dunn, 2022): normative, descriptive and prescriptive. Despite the usefulness of these mod-
els, young people often face uncertainty, compromises and a lack of relevant information.

Mass media influences social norms, behaviours and perceptions, impacting youth
development. Rohlinger (Mosharafa, 2015) explores how new media changes relationships,
work and more. Authors warn of the risk of forming a ‘new man’ lacking discernment and
focus due to excessive exposure to visual culture. Studies show that constant exposure
to digital content affects young people’s everyday behaviours and vocational identity
development. Granic et al. (2020) and Singer (2020) agree that digital spaces become
narrative environments where adolescents project and negotiate their identity. But these
environments can lead to fragmentation, overexposure and presentism. Studies by Swart
(2021) and Appel and Weber (2021) show how algorithms and stereotypes influence per-
ceptions of career options as “acceptable” or “realistic”. In this evolving media landscape,
the influence of influencers is becoming a key aspect (Vrontis et al., 2021; Alves De Castro
& Carthy, 2021). The image of oneself and the perception of professional success are now
heavily influenced by social networks, where validation and reproduction occur. A study
by Handayani and Giovanny (2024) shows that young people’s decisions are influenced by
the content they consume and by pressures and representations in the media.

Singer (2020) warns about the digital environment’s impact on personal identity and
career choice. However, Granic et al. (2020) argue that we are experiencing a shift in the
study of media’s effects on youth, highlighting digital environments as spaces for identity
construction. Career and media are also discussed by Wang (2024), who emphasizes the
influence of films and TV on career perceptions. Exaggerated representations of certain
professions can create false expectations, leading to disappointment and reduced academic
satisfaction. Some authors (Mann et al., 2020) highlight a dangerous structural gap: many
teenagers dream of careers that are either declining or inaccessible, influenced by outdated
models, social media or the lack of updated counselling. de Silva et al. (2024) show that
media stereotypes about teachers, especially among young people, are a key factor in the
falling popularity of the teaching profession. Gass and Seiter (2022) propose a complex
social influence and persuasion framework, highlighting the subtle ways in which norms
and conformity pressures operate.
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1.3. Media, Motivation and Modernity: Shaping Teen Career Aspirations in the Digital Age

The media has a significant impact on gender perceptions in career choice (McNeill,
2025). The lack of female role models in STEM fields contributes to the idea that these
professions are not “suitable” for girls. As a result, many adolescent girls self-exclude
from fields such as science, technology, and engineering, reinforcing existing gender in-
equalities (Murcia et al., 2020). However, a significant study (Pérez Gonzalez et al., 2020)
shows that exposing girls to female role models in STEM can positively impact motivation,
self-confidence and the intention to pursue a scientific career. It has been argued that
contemporary career counselling must evolve to address the growing influence of mass
media, especially as digital platforms reshape the way young people perceive and pursue
careers (Aderonmu, 2025). The rapid advancements in technology and the emergence of
artificial intelligence necessitate a reconfiguration of vocational education. Zhang et al.
(2023) propose a tripartite approach to Al literacy, comprising technical understanding,
ethical reflection and orientation toward future careers. The study shows that middle
school students can understand complex ideas and think about how Al affects their lives,
which supports teaching ethics and careers in technology.

The hypothesis that Immersive Virtual Reality (IVR) simulations effectively increase
interest in science is supported by empirical evidence provided by others (Makransky et al.,
2020). For girls, IVR had a positive impact on career aspirations, showing that a good
educational design can combat disinterest in STEM (Chen et al., 2022).

In today’s fast-changing workplace, career choices and self-management are vital for
success. Mass media, high connectivity, problematic use of social media, and online role
models indirectly influence young people’s career choices by shaping their professional
values, self-efficacy and self-image.

1.4. Statistical Insights into Media, Motivation and Youth Vocational Choice

Pew Research Center (Faverio & Sidoti, 2024) reports that 95% of teenagers have access
to a smartphone, and nearly half are online “almost constantly”. Around 45% of young
people say they spend too much time on social media, up from 36% in 2022. Most teenagers
(74%) view social media as a positive space for friendships and creative expression, but 25%
of girls and 14% of boys report that these platforms negatively affect their mental health.
The WHO (2025) reports that problematic use of social media has risen from 7% in 2018 to
11% in 2022, affecting mental health and academic performance. Girls are more affected
than boys. In addition, 12% of teenagers are at risk of problematic gaming. According to the
HBSC study conducted by the WHO (Winter et al., 2024), 44% of 15-year-old girls maintain
constant online communication with friends, indicative of an emotional dependency on
digital environments. Furthermore, 22% of teens spend over 4 h a day on video games.
Boys are twice as likely as girls to develop problematic gaming behaviours. These habits
can reduce time for personal reflection, career exploration and extracurricular activities,
which are essential for vocational development.

Media influences career aspirations by affecting self-perception, motivation and pro-
fessional expectations, with effects influenced by psychological and social factors. Research
shows that 32% of teenagers see social media positively, 45% see it as neutral and 9% see it
as negatively impacting career choices and well-being (Faverio & Sidoti, 2024). The influ-
ence of media, particularly social media and brief video content, on the career aspirations
of young people is indirect. A 2020 OECD study found that 53% of girls and 47% of boys
select their career aspirations from a limited set of the ten most popular occupations. This is
influenced by repetitive media exposure and a lack of diversity in promoted career models
(OECD, 2021).
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The APA report on Mental Health and Our Changing Climate: Children and Youth
Report (OECD, 2024) states that 48% of young people are influenced by social media when
choosing a career, and 41% have changed their educational plans after seeing people with
a successful career online. However, only 19% receive consistent educational support to
interpret these influences. A lack of clear career prospects impacts career choices. The
OECD shows that social media influences career decisions through professional values
and self-efficacy. PISA 2022 data indicates that 40% of 15-year-old students in OECD
countries lack clear career plans, representing a 50% increase since 2018 (OECD, 2024). This
uncertainty especially affects low-performing students and is associated with poorer labour
market outcomes (OECD, 2024). Most longitudinal studies show that teenagers who clearly
express career plans are more likely to achieve better labour market outcomes, even after
controlling for academic performance, social background and ethnicity. This highlights
the importance of career clarity in adolescence as a predictor of later professional success
(OECD, 2024).

Parental influence is still key to career decisions by adolescents. But the rise in
digital communication among adolescents, with 70% now engaging in frequent online
interactions, has led to a fall in face-to-face interactions with parents. Consequently, a
significant proportion of parents do not undertake regular monitoring of their teenagers’
online activity (Using media, 2025). This can hinder parents’ ability to guide their children
in making important life decisions, like choosing a career.

Many parents are not fully aware of their children’s digital habits. Over 60% do not
regularly monitor their teens” online activity, reducing their ability to prevent negative
influences on career choice and personal identity. Some authors (Marcionetti & Zammitti,
2023) highlight the essential role of mothers as the main source of perceived support in
adolescents’ career decision-making, followed by fathers and, to a lesser extent, school
counsellors or peers.

Mass media has been identified as a contributing factor to gender stereotypes (Ward &
Grower, 2020), influencing career aspirations. According to the OECD, 53% of girls and
47% of boys select from a restricted group of 10 professions, a trend that is exacerbated by
repetitive media exposure and a lack of diversity.

A study of 15,000 U.S. first-year college students (44.7% male, 54.6% female) investi-
gated how STEM media consumption in high school influences students’ interest in STEM
careers at college entry (Chen et al., 2022). The study found that the effect of STEM-related
TV /games on STEM career interest occurred through indirect effects. Watching STEM
TV shows, online videos and video games in high school was positively associated with
STEM career interest at college entry, but the effect was indirect and mediated through the
development of a STEM identity and personal career values.

The EU Youth Strategy (WHO, 2025) aims to encourage informed and sustainable
career choices. In 2023, the youth unemployment rate in the EU was 14.5%, far above the
overall average of 6%. This highlights the urgent need for targeted interventions. The
strategy promotes access to quality career guidance, internships and mobility programmes.
Since 1987, Erasmus+ has supported over 10 million young people, and the European
Solidarity Corps engages about 100,000 volunteers annually. The Youth Guarantee initiative
invests over EUR 9 billion in supporting NEET youth (not in education, employment or
training) and aims to offer them a job, training or internship within 4 months of registration.
These efforts show a commitment to a robust and inclusive professional future for young
people, adapted to the digital and green economy:.

Young Romanians have significant access to digital technology. According to data
from the National Institute of Statistics (Studiul Insights PulseZ, 2022), 98% of high school
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students have constant access to the internet, and 93% use smartphones as their primary
means of connectivity.

Furthermore, it has been determined that over 71% of individuals allocate more
than three hours daily to online activities, with a significant proportion, constituting 42%,
engaging for more than five hours. The predominant activities of these individuals consist
of socializing and entertainment on various platforms, with Instagram (87%), TikTok (76%)
and YouTube (73%) being the most prevalent. Furthermore, 64% of respondents reported
using the internet for educational content. Just 38% of students were aware of how to verify
information, and 61% frequently encountered contradictory content, which can have a
negative impact on career choices.

As indicated by INS data in the Social Trends study (Andrei et al., 2021), Romanian
youth primarily seek information online, with 76% of adolescents turning to the internet
and social media for decisions related to their professional future. Only 27% have used
career counselling, showing how digital sources have replaced educational ones. Public
figures and influencers are increasingly influential, with 20% of youth citing them as career
inspiration. This is evident in fields like entertainment, technology, fashion and social
media, where online lifestyles become aspirational.

Romania had the highest prevalence of problematic use of social media and screen-
based gaming (22%), followed by Malta (18%) and Bulgaria (17%). Data show that one in
five Romanian children and adolescents exhibit signs of poor mental health and meet the
criteria for a mental illness. Children aged 8-10 spend six hours daily on screens, those
aged 11-14 spend nine hours, and those aged 15-25 spend seven and a half hours daily,
including television use.

The Studiul Insights PulseZ (2022) study demonstrates that 64% of young people
encounter challenges related to motivation, 50% face fatigue, and 46% experience emotional
fluctuations. Additionally, 68% express a desire for enhanced self-confidence and 60% seek
improved time management skills. One in five teens aged 16-18 want to become famous,
influenced by influencers on social media. YouTube is used by 99% of young people every
day, with an average of 2.3 h per day. Instagram and TikTok are also popular. Students
study for an average of 3 h a day, with urban students spending more time than those in
rural areas.

Online media is often seen as unreliable, despite being used by 66% of people. It has a
moderate impact on decisions (23%) but is increasingly shaping young people’s professional
aspirations, particularly in modern fields. The lack of effective school counselling intensifies
this dependence on informal sources (Cedefop, 2019).

The study Youth in Romania (Friedrich-Ebert-Stiftung, 2019), conducted by the
Friedrich-Ebert-Stiftung Foundation (FES), reveals that the absence of specialized coun-
selling constitutes a fundamental issue. Young people are not being given the vocational
advice they need to make informed choices.

Young Romanians need more structured career support, but access to career coun-
selling is limited. In the 2023-2024 academic year, there were 3354 school counsellors,
equating to 1 counsellor for every 800 students.

Eurostat (2025) shows that Romania has the highest rate of early leavers from education
and training in the EU. Specifically, 16.8% of 18-24 year olds leave school with only
lower secondary education and do not go on to further training. Gender disparities are
also notable, with slightly more young women affected than men, unlike most other EU
countries, where young men typically dominate.

Career choice is still heavily influenced by family. A study (Friedrich-Ebert-Stiftung,
2019) found that family influences the career decisions of young Romanians by 60%,
followed by income prospects (45%) and passion (27%). Only 25% of young people benefit
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from effective school counselling. OECD (2025) highlights that 72% of youth choose their
careers based on personal interests, and 64% consider financial earning potential. Only
21% have constant access to formal vocational counselling, highlighting the importance of
informal sources, including digital media.

A 2025 study by the Center for Independent Journalism (2025) on 1852 students
provides a clear picture of how youth use the internet and social networks, showing clear
variations between the digital behaviours of girls and boys, as well as significant differences
between urban and rural students. The most popular digital sources are podcasts (25.9%)
and influencers commenting on current events (19.6%).

According to data from the European Institute of Romania (Friedrich-Ebert-Stiftung,
2019), SPOS 2021 Strategic and Policy Studies, Romanian youth primarily choose careers
based on personal interest (72%) and financial potential (64%), while also seeking job
stability (60%) and development opportunities (55%). Family has a major influence on these
choices (57%), followed by teachers (39%). Most young people obtain career information
from the internet and social media, and many are influenced by media content or influencers.
However, only 21% benefit from formal vocational counselling, suggesting that digital
media may serve as a compensatory mechanism for the absence of structured educational
support in career decision-making processes.

The influence of mass media on young people’s career choices is significant and mul-
tifaceted. Firmansyah notes that digital platforms often replace traditional values with
individualistic ones centred on consumption and self-fulfilment, shaped by peer dynam-
ics and digital trends (Firmansyah, 2024). Visible generational differences amplify this.
Adolescents rely on personal sources of information that promote individual development.
In this evolving landscape, media education is a critical tool for career development and
social value preservation. A coherent educational approach, incorporating critical thinking
competencies, is necessary for young people to filter information and understand the
broader social implications of their choices (Bereznicka, 2022). The long-term impact of
extensive media exposure on the internalization of core values further emphasizes the
importance of incorporating media literacy into educational strategies (Gerbner & Gross,
2017). At the same time, mass media has a positive impact on civic engagement and
educational opportunity.

To achieve the stated purpose of the research project, the study assumes a series of
specific objectives:

O.1. Identifying the sources of information perceived by students as relevant for
career choice.

0.2. Determining the perception of the role of mass media in the professional decision-
making process.

0.3. Investigating the relationships between students’ intrinsic and extrinsic motivations
and media influences.

0.4. Analyzing the socio-demographic profile of students who use media sources as the
main support in their career orientation.

O.5. Exploring the factors that contribute to sustainable career development among high
school students.

2. Materials and Methods

The present study aims to investigate the influence of mass media on the career
choices of high school seniors, as well as the motivational factors that guide their decisions.
The research is quantitative in nature, with a descriptive and correlational character, and
is based on the application of a standardized questionnaire composed of closed-ended,
semi-open, and Likert-scale questions.
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The questionnaire was administered to a sample of 1314 twelfth-grade students from
all educational tracks—theoretical, vocational, technological, and professional—from col-
leges, high schools, and vocational schools in Brasov County, Romania. The instrument
was distributed online, in accordance with legislation regarding the protection of personal
data. The Commission approved the data collection during the 2020-2021 academic year
(document no. 36 dated 15 September 2020). The data were automatically centralized in a
secure environment to ensure the confidentiality of the responses.

The quantitative method was selected due to its capacity to analyze a substantial
volume of data and identify statistical relationships between the variables of interest. Thus,
relevant patterns and correlations can be identified between factors such as perceptions of
mass media and personal motivations in career choice.

The sample is non-probabilistic, based on convenience, due to the accessibility of
students from partner educational institutions. This enables the extraction of significant
conclusions for the local context, whilst acknowledging the limitations that prevent the
results from being generalized at the national level.

In addition to addressing the core research objectives, the study’s methodological
framework also contributes to the broader aim of fostering sustainable educational prac-
tices. The research method employed a systematic analysis of students’ digital behaviours,
media literacy levels and motivational orientations in the context of career decision-making.
The analysis generated practical insights to inform the development of equitable, student-
centred, and forward-looking career counselling strategies. These strategies not only
respond to the diverse needs of today’s youth but also align with the principles of Sustain-
able Development Goal (SDG) 4—Quality Education—by promoting inclusive, informed
and adaptable pathways that prepare students for a dynamic labour market.

The IBM SPSS Statistics programme (Version 22) was utilized for the purpose of data
processing. The analysis of the data was conducted through the utilization of both descrip-
tive and inferential methodologies. The former comprised the calculation of frequencies
and percentages, whilst the latter involved the implementation of Pearson’s correlation co-
efficient to measure the strength of the relationship between the variables. The correlations
identified not only reveal current behavioural patterns but also offer a robust empirical
basis for the development of evidence-based policies aimed at fostering sustainable career
trajectories. It is evident that policies that address the misalignment between educational
pathways and labour market demands have the potential to contribute to more effective,
future-ready career preparation and workforce integration.

Regarding the variables, they were grouped into two main themes of analysis. The
first theme refers to the role of mass media as a vector of professional influence, while
the secondary theme investigates the personal motivations and values involved in career
choice. Table 1 presents the themes of analysis and the associated variables.

Table 1. Themes of analysis, variables and indicators.

Theme of Analysis Variables Used
1. Sociodemographic profile of respondents Gender, age, area of residence, type of high school
2. Mass media as a career information source Sources consulted regarding career, types of information sources

3. Perception of mass media

Perception of mass media: manipulation, education, information, entertainment

4. Career choice motivations

Main motivation, importance of social variables in relation to career

5. Activities providing personal satisfaction Activities that lead to increased motivation (music, TV, walking, reading, internet browsing)

Source: personal processing.

The study’s methodological emphasis on media exposure, motivational autonomy and
sociodemographic disparities facilitates the identification of critical sustainability indicators
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within youth education—namely digital resilience, self-efficacy and informed agency. These
indicators form the basis for designing adaptive educational interventions that respond to
the evolving demands of the labour market. By empowering students to make informed
and autonomous career choices, such interventions can mitigate the long-term social and
economic risks associated with uninformed career choices.

This study proposes a set of analytical variables:

H1: High school students perceive mass media as having an ambivalent role in career choice, being
both a valuable source of information and a potential means of manipulation.

H2: Students who value personal development tend to associate career choice with opportunities for
creativity, collaboration and intercultural interaction.

H3: Students’ career choices are significantly influenced by their perception of workplace benefits
and conditions.

3. Results

The study analyzes a sample of 1314 respondents, representing high school seniors
surveyed in order to identify the factors influencing their career choices. The analysis
of sociodemographic characteristics reveals a relatively balanced distribution across the
considered categories, providing a solid basis for relevant and differentiated interpretations
based on characteristics such as gender, age, background and type of high school.

Among the 1314 respondents, 1304 provided valid information regarding gender, of
whom 733 (56.2%) identified as female and 571 (43.8%) as male. Ten participants (0.8%) did
not respond to this question.

The majority of respondents (70.8%) were 18 years old, thus emphasizing that the
sample mainly consisted of high school seniors at a critical time for making important
educational and professional decisions. Furthermore, 13.1% of respondents were 17 years
old, and 13.2% were 19 years old. Other age groups, including ages 15, 16, 20, 21, 22, and
23, are represented only sporadically, suggesting that some individuals who took part in
the survey may have been repeating school years or resuming their studies, or they may
have been recent graduates.

With respect to area of residence, the distribution reveals that 68.1% of the student
population came from urban areas, while 31.9% were from rural areas. This distribution
shows a significant urban presence yet also maintains sufficient representation from rural
areas to allow for a relevant comparative analysis of access to information and career-
related resources. The influence of background (urban/rural) on both career choice and the
likelihood of success has been demonstrated.

With regard to the specialization of high schools, the data show that 65% of the
respondents came from theoretical high schools, followed by 15.5% from technological high
schools, 10.9% from vocational high schools (such as those with artistic, pedagogical, or
military profiles), and 8.6% from professional schools. These figures suggest a predominant
orientation towards general and potentially university pathways while also including
students with applied educational profiles, allowing for a broader understanding of the
diversity of professional aspirations.

3.1. Mass Media—A Key Vector in Career Influence
3.1.1. The Following Profile Is That of Students Who Have Elected to Utilize Mass Media as
Their Primary Source of Career Guidance

The analysis of the responses from students who reported relying primarily on mass
media (online sources, TV, radio, newspapers, magazines) in their career decision-making
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process reveals a set of demographic and educational traits that are relevant for under-
standing how mediated information shapes young people’s professional paths.

In a survey of 1314 respondents, 747 students (56.85%) selected this option (“With
whom do you consult regarding your future profession/occupation?—I consult online
sources, TV, radio, newspapers, magazines”) as their trusted source for career orientation.
The gender distribution of the respondents indicates a predominance of girls (61.5%) over
boys (38.5%), suggesting a potentially greater receptivity among adolescent girls to media
content when forming career decisions. This difference may reflect both a greater need for
external role models and a possible lack of direct support from family or school.

Regarding age distribution, most of these students were in their final year of high
school—77% of respondents were 18 years old, which aligns with the critical moment when
decisions regarding university enrolment, employment or other career paths are made.
This age group appears to demonstrate a notable degree of active concern for their future,
and the use of mass media as an information tool may reflect both a desire for autonomy
and a need for quick guidance in the context of a multifaceted educational environment.

The data also show that the majority of these students came from urban areas (70.3%),
while only 29.7% were from rural areas. This disproportion may be explained by unequal
access to digital infrastructure and educational events (fairs, conferences, information plat-
forms), which are more frequently available in cities. Additionally, the urban environment
offers more visible career models, which may stimulate interest in exploring them through
media channels.

With regard to the type of educational pathway pursued, 78.6% of the students who use
mass media for career information come from theoretical high schools, followed by students
from technological high schools (12.8%), vocational schools (5.1%), and professional schools
(3.4%). This distribution suggests a connection between a university-oriented trajectory
and the need to access diverse information sources, which are most often available in the
media space.

Consequently, the general profile of a student who bases their career choices on mass
media is shaped by being female, 18 years old, from an urban background, and enrolled in
theoretical education.

3.1.2. Perception of Mass Media and Information Sources as Career Influence Vectors

The data show that documentaries were the most frequently indicated source of
information, comprising a significant 62.7% of all respondents (824 out of 1314). This
option suggests that students seek out content-rich sources, perceived as more objective
and educational. Participation in career fairs is the second most prevalent form of en-
gagement, with 58.15% of respondents reporting participation. This suggests a pragmatic
tendency, characterized by a direct interaction and experiential exploration of professional
opportunities.

On the other hand, films and TV series were mentioned by 30.66% of students—a
figure that should not be overlooked. This may signal the subtle influence of narrative
mass media on adolescents’ professional imagination, particularly regarding certain careers
portrayed in an idealized or exaggerated light.

Cultural and political programmes constituted approximately 16.67% of the responses,
according to Table 2. This relatively small percentage could indicate a lack of access or
interest in rigorously informative content or a perception that such media are less relevant
to personal career choices.

Surprisingly, the relatively low percentage for radio and television news (6.01%) may
suggest a trust crisis in traditional mass media or a shift among young people towards
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alternative information sources. Entertainment shows are also rarely mentioned (5.63%),
which may indicate the ability to distinguish between recreational and formative content.

Table 2. Sources of information regarding career opportunities.

Associated Category Frequency Percentage of Total (1314)
Movies/TV series 403 30.66%
Entertainment shows 74 5.63%
Cultural/political programmes 219 16.67%
Documentaries 824 62.70%
Radio/TV news 79 6.01%
Participation in career fairs 764 58.15%

Source: personal processing.

A smaller percentage (24.73%) associate it with an educational role, while 37.90% pri-
marily consider it a source of relaxation and entertainment, as shown in Table 3. These data
suggest an increased awareness among students about the dual impact of mass media, both
as an educational and informative resource and as a potential tool for influencing opinions.

Table 3. Perception of mass media.

Total Frequency (Out of Percentage of Total

Perception of Mass Media All Responses) R(e;p:rll;lle;ts
A way to relax and entertain oneself 498 37.90%
A valuable source of information 548 41.70%
An effective means of manipulation 724 55.10%
A tool with a strong educational impact 325 24.73%

Source: personal processing.

3.2. Students’ Motivations in Career Choice
3.2.1. The Correlation Between the Selection of a Career Path and Student Motivation

The analysis of students” motivations in choosing their professional path reveals a
predominant preference for self-determination. This phenomenon is further highlighted by
the substantial proportion of respondents—852 students, or 64.8% of the total sample—who
reported being guided by their personal talents, qualities and abilities. This percentage
validates the emerging trend among young professionals to cultivate their professional
identity through self-reflection, prioritizing internal resources over traditional external
role models.

The second most common motivation, cited by 19.2% of respondents, is the influ-
ence of the profession of their parents or other family members, according to Table 4.
This result indicates that the family still plays a significant role in the decision-making
process, although it does so to a lesser extent than personal aspirations, suggesting that
although students do respect the role models set by their families, their own goals tend to
be prioritized.

With regard to the role of external factors associated with visual and media culture,
8.6% of students indicated that they draw inspiration from the careers of their idols (TV
celebrities, actors, singers, athletes). Meanwhile 2.7% aspire to new occupations heavily
promoted in the digital space, such as blogging, vlogging or becoming an influencer.
Together, these two categories represent 11.3% of the respondents, highlighting the influence
of media culture on the shaping of professional aspirations. However, they also suggest
that this impact is comparatively restricted in comparison to that of personal self-evaluation
or family influence.
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Table 4. Motivations in choosing a career path.

Frequency Valid Percent

Admired parents’/family members’ profession 252 19.2
Teachers’ careers 61 4.6
Careers of idols (T'V stars, actors, singers, athletes) 113 8.6
New digital careers (blogger, vlogger, influencer) 36 2.7
Personal talents, qualities and abilities 852 64.8

Total 1314 100.0

Source: personal processing.

A smaller percentage—only 4.6%—attributed their motivation to their teachers’ ca-
reers, which can be interpreted as reflecting the diminishing role of schools in shaping
students’ career decisions. This prompts questions regarding the present effectiveness of
school counselling and the extent of students’” exposure to relevant professional role models
within the educational environment.

In terms of the importance students assign to different elements in choosing a future
career/profession, a number of noteworthy responses have been identified, which may
be linked to the influence of mass media. The most significant factor in the selection of
a career path by students is the perception of fairness and respect within the workplace.
This assertion is corroborated by the results of the survey, with 1209 respondents (91.9%)
selecting the highest scores (4 + 5), as illustrated in Table 5. This is followed by personal
development (84.8%) and financial security (88.8%), indicating a balanced outlook—young
people seek both professional fulfilment and economic stability. The final aspect is that of
fame and social recognition, which is often associated with media influence. This aspect is
considered to be of least importance by the majority of respondents.

Table 5. Ranking of indicators regarding career choice importance.

Indicator Important (4) Very Important (5) Total (4 + 5)
Being treated fairly and with respect 186 1023 1209
Personal and spiritual development 336 778 1114
Increased financial gain 437 729 1166
Freedom and creativity at work 422 586 1008
Opportunities for socializing and collaboration 397 652 1049
Time with family/friends 411 481 892
Social contribution/helping others 345 575 920
Travel and intercultural knowledge 274 583 857
Fame and social recognition 254 181 435

Note: This analysis aims to identify the aspects considered most important by respondents in choosing a career.
Only responses marked as ‘important’ (4) and ‘very important’ (5) were considered. Source: own processing.

The results obtained from the questionnaire reveal students’ clear preferences regard-
ing activities that increase their satisfaction. The centralized analysis of frequencies for the
listed activities shows that listening to music ranks first, with a total of 827 mentions. This
reflects a strong attachment to this activity as a means of relaxation, emotional expression
and personal reconnection.
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The second most frequent activity is spending time with friends or partners, with
799 responses. This confirms the importance of interpersonal relationships and social inter-
action during adolescence, a critical period for identity formation and future career choices.

Browsing the internet and using social media was mentioned 682 times, placing it
third. This high frequency not only indicates a preference for the online environment as
a source of entertainment and communication but also its potential influence on shaping
aspirations, interests and career-related decisions.

3.2.2. Analysis of Correlations Between Motivational Values in Career Choice

The strongest statistical correlation appears between the desire for personal devel-
opment and the collaborative and creative dimensions of work. Thus, the variable “To
develop my skills/abilities, to grow spiritually through my profession” strongly correlates
with the need for “varied opportunities for socializing and collaborating with others”
(r = 0.490), “freedom and creativity in work” (r = 0.362) and “the possibility of traveling
and discovering other cultures” (r = 0.347), as evidenced by Table 6. The aforementioned
correlations indicate that a profession is no longer regarded exclusively as a means of gen-
erating revenue or ensuring stability. Instead, it is increasingly perceived as a medium for
self-expression, fostering identity development, and facilitating intercultural interaction.

Table 6. Pearson correlations on motivational variables.

T}T};Kl;h Financial Fame and Helping Freaid; m Travel and Respect at Personal De- Socialization
Friengs Gain Recognition Others Creativity Cultures Work velopment
Ti'me With 1
family / friends
Financial gain 136 ** 1
Fame and 120 % 311 ** 1
recognition
Helping others 187 ** 087 ** 171 ** 1
Frfre;‘zi‘:,‘if;d 199 * 131 % 225 ** 312 % 1
Tzivlfi;‘;d 130 ** 239 ** 290 ** 183 ** 307 1
Respect at work 143 ** 224 ** 103 ** 171 % 230 ** 230 ** 1
desgz‘;ﬁm 164 *+ 145 *+ 189 *+ 303+ 362+ 347+ 329+ 1
Socialization 209 ** 290 ** 235 ** 315 ** 306 ** 362 ** 320 ** 490 ** 1

** Correlation is significant at the 0.01 level (2-tailed). Source: personal processing.

In the context of a generation influenced by globalization and social networks, this
orientation is natural: young people seek more than just a job—they desire a space for
self-affirmation and human growth.

Financial reward and social recognition, as complementary aspirations, emerged as
another set of findings. The extrinsic value “having a high financial income” shows a
significant correlation with “gaining fame and social recognition” (r = 0.311), as well as
with other variables that indicate professional satisfaction, such as collaboration (r = 0.290)
or being treated fairly at work (r = 0.224), as evidenced by Table 6. This finding suggests that
students do not merely seek material success but rather equate it with recognition, respect
and, implicitly, social status. In the current socio-economic landscape, where stability
is questionable, financial aspirations cannot be ignored. However these aspirations are
accompanied by a need for personal and professional validation. It is possible that social
role models promoted by the media—such as influencers, successful entrepreneurs or
public figures—contribute to this dual valorization of a career as both a source of prestige
and well-being.

Another well-defined value cluster is the prosocial dimension. The desire “to help
those in need and to be useful to society” is significantly correlated with personal de-
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velopment (r = 0.323), collaboration (r = 0.315) and creativity at work (r = 0.312). These
correlations highlight the fact that social responsibility is not perceived as a burden but
rather as a form of self-realization. It appears that students have adopted the notion that a
fulfilling career is characterized by its potential to generate a positive impact. This perspec-
tive is aligned with contemporary trends in ethical leadership, social activism and civic
engagement, increasingly prominent in today’s public discourse.

The balance between personal and professional life is a present and important dimen-
sion, though secondary compared to other perspectives. The indicator “having more time
with family/friends” shows the lowest correlations in the analyzed set, though they remain
statistically significant (between r = 0.120 and r = 0.209). This suggests that young people
are aware of and acknowledge the importance of personal life but do not place it at the
centre of their career decision-making. This aspect may be seen more as an indirect benefit
of a fulfilling career rather than an explicit priority during the decision process. In a society
that promotes performance, flexibility and mobility, students may perceive personal time
as something to be negotiated later, after achieving other professional goals.

The findings indicate that students aspire not only to achieve personal success but
also to contribute socially and pursue self-actualisation—values that align closely with
the core tenets of sustainable development, particularly Sustainable Development Goal
(SDG) 4 (Quality Education) and SDG 8 (Decent Work and Economic Growth). It is
imperative to cultivate an educational system that is both socially inclusive and future-
oriented. To this end, it is essential to encourage autonomy in career decision-making while
concurrently addressing gender disparities and digital dependencies. Furthermore, the
relatively marginal role played by school counsellors and teachers highlights the urgent
need to reform educational support mechanisms. The integration of career guidance with a
focus on sustainability, emphasizing critical thinking and media literacy, will better equip
students to navigate increasingly complex and digitally mediated labour markets.

3.3. Analyzing the Relationship Between Career Orientation and Key Influencing Factors

The analysis in this section is grounded in the development of new composite variables,
constructed by aggregating participants’ responses through the “Transform” function in
IBM SPSS Statistics programme (Version 22). These variables were designed to capture
essential dimensions of the career decision-making process, including preferred sources
of information, anticipated workplace benefits and the composition of informal support
networks—namely, the individuals with whom young people discuss their professional
aspirations. This methodological approach aimed to yield a more nuanced understanding
of how adolescents conceptualize career pathways and identify the key influences that
shape sustainable professional development.

This analysis is founded on the premise that ascertaining the factors influencing career
orientation is of crucial importance, given that career choice extends beyond a personal
decision to encompass significant social and economic ramifications. A professional trajec-
tory that is informed and appropriate will not only foster individual fulfilment and identity
coherence but also facilitate smooth integration into the labour market. Furthermore, this
alignment supports the efficient and ethical functioning of the socio-economic system by
promoting careers that are pursued with competence, passion and a sense of responsibility.
In this context, career development emerges as a critical nexus between personal growth
and collective well-being, reinforcing the broader goals of sustainable development.

Pearson’s correlation coefficient was used to analyze the data and examine significant
relationships between the dependent variable CAREER and three key composite variables.
This analytical approach aimed to elucidate how these factors interact in shaping students’
career orientations and decisions.
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The results (Table 7) reveal a strong positive correlation between career and workplace
benefits and conditions (r = 0.721, p < 0.001), indicating that young people’s career decisions
are substantially shaped by their expectations regarding the professional environment. A
number of key factors have been identified as playing a pivotal role in how adolescents
envision sustainable careers. These factors include job stability, mutual respect, fairness,
workplace safety and favourable working conditions. A moderate correlation was also
found between media information sources and career (r = 0.340, p < 0.001), highlighting the
increasing significance of access to accurate, current and contextually relevant information
in the career orientation process. Research indicates that young individuals who engage
with high-quality informational resources are more likely to formulate clear, realistic and
long-term career objectives. In contrast, the correlation between the informal counselling
network and career was significant but relatively weaker (r = 0.264, p < 0.001), suggest-
ing that while social support from family, friends and teachers does contribute to career
decision-making, its influence may be secondary to personal informational access and
workplace value alignment. Collectively, these findings emphasize that sustainable career
development is driven by a multifaceted interplay of informed decision-making, perceived
quality of the work environment and social encouragement. A deliberate, well-informed
career choice enhances individual fulfilment, promotes social cohesion and supports the
effective operation of the labour market.

Table 7. Pearson correlations between career orientation and key influencing factors.

Career Media Information Workplace Benefits Informal Counselling
Sources and Conditions Network
Pearson Correlation 1 340 ** 721 ** 264 **
Career Sig. (2-tailed) 000 000 000
N 1314 1314 1314 1292
. Pearson Correlation 340 ** 1 —069 * 098 **
WOﬂ;Péace d‘?e,neﬁts Sig. (2-tailed) 000 012 000
and Conditions N 1314 1314 1314 1292
. Pearson Correlation 721 ** —069 * 1 —106 **
W"ﬂépéace d‘?e,“eﬁts Sig. (2-tailed) 000 012 000
and Conditions N 1314 1314 1314 1292
‘ e i Pearson Correlation 264 ** 098 ** —106 ** 1
Informa Ourl‘(se mng Sig. (2-tailed) 000 000 000
Networ N 1292 1292 1292 1292

** Correlation is significant at the 0.01 level (2-tailed). * Correlation is significant at the 0.05 level (2-tailed). Source:
personal processing.

4. Discussion

The influence of mass media on young people has been demonstrated by both theoret-
ical and practical analyses. A salient finding of the research is the use of mass media as
a source of information about professional futures. A significant percentage (56.85%) of
students rely primarily on media sources for this purpose. The findings from the correlation
analysis support the observation that media plays a significant role in shaping career inter-
est, as evidenced by a strong correlation between career and media information sources
(r = 0.340). However, the most substantial relationship emerged between career orientation
and workplace conditions and benefits (r = 0.721), underscoring that while young people
are influenced by media portrayals, their career decisions are more profoundly guided by
expectations of job quality. These factors include stability, fairness and a respectful work
environment. These results indicate an emerging trend among young people: a pragmatic
and sustainability-oriented approach to career planning, where long-term well-being and
workplace values are prioritized alongside informational access and inspiration.
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This finding can be interpreted in the context of theories on the direct and indirect
influence of mass media on young audiences. One such theory is the cultivation theory
proposed by (Gerbner & Gross, 2017), which states that prolonged exposure to media
content shapes perceptions of reality, including professional aspirations. The specialized
literature (Watts et al., 2015) warns that the lack of effective counselling can lead to such
deviations (Coman et al., 2025).

Girls seem more receptive than boys to media’s influence, which can be explained by
a stronger need for external role models in the absence of concrete guidance from school or
family. The distribution exhibits a slight predominance of girls, a factor that may influence
career perceptions and choices, particularly in terms of motivational dimensions or access
to information regarding professional opportunities (Watts et al., 2015). This statement is
also supported by other research (Steele & Brown, 1995), which shows that young people
use media to explore possible identities and to understand social norms.

Nevertheless, documentaries and participation in career fairs (Boyd & Boyd, 2020) are
the most respected sources, indicating a preference for content perceived as informative and
grounded in reality. The reduced interest in traditional news or entertainment programmes
suggests a critical thinking approach among teenagers, similar to the conclusions drawn
by Buckingham (Buckingham, 2007) regarding media literacy among youth. Increasingly,
young people are turning away from traditional news, preferring content that can stimulate
social conversations or provide personal inspiration (Costera Meijer, 2007). The emergence of
modern social networks has fundamentally changed the way young people access news, often
leading to passive engagement and avoidance of classic news sources (Duvekot et al., 2024).

Young people’s perceptions of mass media show an ambivalent attitude. A significant
part of the group analyzed sees media as a valuable source of information, while others
perceive it as a means of manipulation. This dual representation highlights an awareness of
the dual potential of media, in line with the critical analysis promoted by (McQuail, 1987),
who states that mass media is both a vehicle of knowledge and an instrument of symbolic
control. Awareness of this duality can foster a more autonomous attitude in media use, but
it also requires well-developed critical skills, raising questions about the effectiveness of
media education in the Romanian education system. Integrating critical media literacy and
digital health competencies into the educational curriculum could enhance young people’s
ability to navigate an increasingly diverse media landscape (Begoray et al., 2014). As they
interact with various media sources, critical discernment becomes an essential filter for
selecting relevant and truthful information.

Perhaps the most important finding of the study is the overwhelming proportion
of intrinsic motivation in career choice: students are guided by their own skills and in-
terests (Blustein, 1988). This result is also supported by self-determination theories that
emphasize the importance of autonomy in decision-making and long-term professional
development. External influences, such as the profession of parents or media idols, are
secondary, indicating a gradual shift away from traditional models and a reorientation
toward self-exploration. This trend is increasingly noted in the current literature (Savickas,
2013), which highlights a transition from a “prescriptive” to a “constructivist” approach in
career counselling—young people build their career path not based on external pressures
but as part of a personal development narrative.

Teenagers seem to particularly value aspects such as respect and fairness in the work-
place, personal development, and financial security. This value hierarchy suggests a balance
between idealistic aspirations and pragmatic needs, a combination that demonstrates adapt-
ability to contemporary social realities. These findings underline a progression from child-
hood idealism to the realism of maturity, also influenced by the age at which they completed
the questionnaire. Furthermore, the association between the desire for personal develop-
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ment and the creative, collaborative and intercultural dimensions of work highlights a
preference for professions that allow identity expression and social integration—aspects
increasingly important in a globalized and digitalized economy (Guichard, 2009).

A concerning aspect is the low proportion (4.6%) of students who declare being in-
spired by the career of their teachers. This outcome indicates a discrepancy between the
educational system and students’ real aspirations, possibly due to the lack of relevant career
guidance activities or the absence of inspirational role models in schools. Teacher enthu-
siasm is an essential motivational factor; a recent study highlighted that the participants
admitted that teacher enthusiasm directly influences their own motivation (Palmer, 2020).
Despite the overall trend aligning with the findings of our study, it is noteworthy that 66%
of Yeshiva high school graduates consider teachers as positive role models, illustrating that
perceptions of teachers are strongly influenced by educational context (Tannenbaum, 2011).

The pursuit of personal development is closely related to the need for collaboration,
creativity and cultural openness, underlining that young people view careers as a space
for self-affirmation, rather than merely a means of financial gain. While financial success
is valued, it is often associated with social status and recognition, and these ideals are
heavily shaped by media representations. At the same time, prosocial values are perceived
as forms of self-realization. While work-life balance is recognized as a key concern, it is
often seen as a secondary priority when compared to other aspects of career advancement.
This combination of personal motivations and professional expectations underscores the
necessity for a comprehensive career development strategy that integrates personal values
with realistic professional goals. It is vital that this approach is supported through enhanced
educational guidance, experiential learning opportunities, and the implementation of
critical media literacy programmes. All of these are essential for supporting sustainable
and purpose-driven career pathways.

Based on these findings, several educational policy implications can be formulated to
support students in making sustainable and informed career decisions. First, the integra-
tion of media education and critical thinking into the national curriculum is essential to
help students evaluate media messages and distinguish between aspirational content and
realistic opportunities. Second, career counselling services must be strengthened and diver-
sified, especially in schools where access remains limited. Personalized guidance—both
individual and group-based—should be offered starting from early school years in order to
foster self-awareness and long-term planning. Third, teacher training programmes should
emphasize the importance of being a role model, as well as professional enthusiasm and
active involvement in supporting students’ vocational exploration. Finally, cooperation
between schools, families and professionals outside the educational system (e.g., mentors,
career counsellors, experts from various fields) should be encouraged through structured
partnerships, career fairs, and experiential learning programmes.

5. Conclusions

This study highlights the complex and differentiated influence of mass media on
the decision-making process regarding career orientation among students in their final
year of high school. Respondents indicated the use of media resources—particularly
documentaries, digital platforms and participation in career fair-type events—as relevant
reference points in shaping their professional paths.

Furthermore, intrinsic motivation, characterized by the recognition of personal com-
petencies and the pursuit of personal fulfilment, is a predominant factor in the vocational
decisions of young individuals. Values such as workplace respect, personal develop-
ment, and financial stability occupy a central position within the hierarchy of preferences.
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This observation suggests a balanced vision that combines aspirational idealism with
pragmatic decision-making.

A notable correlation was identified between a desire for personal growth and an
appreciation for collaborative, creative and intercultural values. This suggests the emer-
gence of a new career paradigm, understood as a platform for personal expression and
integration into global communities, aligning with current globalization trends.

This study emphasizes that students’ career choices are driven by their efforts to
align personal aspirations with long-term professional stability, social contribution and
informed decision-making. By focusing on workplace conditions, personal growth and
reliable information sources, students show an increasing commitment to careers that are
both personally fulfilling and socially responsible. This commitment enables them to adapt
to future labour market demands. This change reflects a move towards sustainable career
paths that integrate individual growth with broader economic and societal well-being.

Although the influence of media culture is notable, media-promoted models play a
secondary role compared to self-evaluation mechanisms and family influences. However,
the limited involvement of teachers in the career orientation process remains problematic,
which may reflect both the absence of inspirational educational models and the existing
deficiencies in the vocational counselling system in Romanian schools.

The research also presents several methodological limitations. The exclusively quanti-
tative design, although suitable for identifying patterns and correlations, did not allow for
an in-depth investigation of students’ subjective motivations. Geographical representative-
ness is relatively limited, despite an adequate numerical coverage; expanding the study
nationwide or to other regions with different sociocultural specifics could offer relevant
opportunities for comparative analyses. Additionally, the primary focus on 12th-grade
students does not capture the dynamics of attitudes over time, instead offering more of a
“snapshot” of preferences and influences regarding career options. Moreover, the use of a
non-probabilistic sample limits the generalizability of the findings, as the results may not
accurately reflect broader student populations. Another potential limitation is the reliance
on self-reported data collected via a questionnaire, which may introduce bias due to social
desirability or inaccurate self-assessment.
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